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Indian True Wireless Stereo (TWS) consumers are evolving, 
prioritizing value and features over a strictly price-driven 
mindset. Users expect a rich experience, low-latency 
performance, and reliable battery life, as per an expert
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I
NDIA’S True 
Wireless Ster-
eo (TWS) mar-
ket, which in-
c l u d e s 
Bluetooth au-
dio devices 

like earbuds and speak-
ers, saw a 4% year-on-
year (YoY) growth in 
shipments in the first 
quarter of  2025, accord-
ing to a report by Coun-
terpoint Research. The 
report highlights a grow-
ing consumer shift to-
ward premiumisation, 
indicating that Indian 
consumers are increas-
ingly seeking high-end 
features and enhanced 
audio experiences.

The premium seg-
ment—devices priced 
above ̀ 5,000—grew more 
than 1.4 times in Q1 2025, 
reflecting evolving con-
s u m e r  p re f e re n c e s. 
Brands are responding 
by refreshing their strat-
egies and introducing 
early-stage AI features to 
stay competitive.

“Indian TWS consum-
ers are evolving, priori-
tising value and features 
over a strictly price-driv-
en mindset. Even in the 
budget segment, users 
expect  a  wel l -
rounded expe-
r i e n c e —
good sound 
quality, a 
comforta-
ble fit, ac-
tive noise 
cancella -
tion, low-
latency per-
formance, and 
reliable battery life. This 
reflects a broader shift 
from price-first to value-
first thinking,” said An-
shika Jain, senior re-
s e a r c h  a n a l y s t  a t 
Counterpoint Research.

Brand Performance
In Q1 2025, Indian brands 
experienced a decline in 
market share as Chinese 
and global players gained 
ground. Chinese brands 
captured 15% of  the mar-
ket, a 31% YoY increase, 
led by strong perform-
ances from realme, OneP-
lus, and Xiaomi. Mean-
while, global brands 
doubled their market 
share YoY, driven by JBL, 
A p p l e ,  C M F,  a n d 
Samsung.

Top Brands
 boAt: Despite an 11% 

YoY decline in shipments 
amid heightened compe-
tition in the budget seg-
ment, boAt maintained 
its market leadership for 
the 14th consecutive 

quarter.
 Boult Audio: Retained 

second place for the sec-
ond year in a row, with a 
46% YoY increase in mar-
ket share to 17%. Its 
growth was driven by 
strong offline distribu-
tion, appealing branding, 
and a mix of  feature-rich 
yet affordable products. 
Expansion into weara-
bles also supported its 
brand recall.

 Noise: Ranked third 
with a 12% market share. 
Its growth stabilised at 
5% YoY due to market 
saturation and intensi-
fied competition. The 
brand is now focusing on 
premium offerings, ex-
emplified by its collabo-
ration with Bose.

 Realme: Held a 6% 
market share and re-
mained among the top 
five brands. Its value-for-
money TWS products 
continue to attract aspi-
rational buyers in a val-
ue-driven market.

 OnePlus: Posted 30% 
YoY growth and secured 
fifth place, dominating 
the `3,000–5,000 price 
band. The brand diversi-
fied its portfolio and 
strengthened its position 
with budget-friendly, fea-
ture-rich models like the 

Nord Buds 2r.

Sales 
Channels

O n l i n e 
s a l e s  a c -
counted for 
76% of  to-
t a l  T W S 
shipments 

in Q1 2025. 
Q u i c k  c o m -

merce platforms are also 
gaining traction, offering 
new avenues for rapid 
consumer adoption.

Nearly 60% of  TWS de-
vices sold in India were 
assembled locally. With 
rising demand for premi-
um and AI-powered ear-
buds, manufacturers are 
expected to scale opera-
tions, enhance local com-
ponent quality, and in-
crease investment in 
R&D to sustain growth.

Make in India
The premium TWS mar-
ket held a 4% share in Q1 
2025, led by Apple, Noise,
and Samsung. Urban con-
sumers are increasingly 
drawn to advanced fea-
tures like Hi-Res Audio 
and ANC. For the mass 
market, these features re-
main aspirational. The 
`5,000–10,000 price seg-
ment is emerging as a 
sweet spot, offering a bal-
ance of  performance, 
brand trust, and aspira-
tional value.

TWS MARKET 
GROWS 4% 
IN 1ST QTR 
2025 AMID 
PREMIUMISATION TREND
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W
ITH rapid digitalisation and 
increasing demand for artifi-
cial intelligence (AI) and 
cloud-based solutions, 
APAC’s (Asia Pacific) soft-
ware market will continue to 

see expansion this year and For-
rester expects software spending 

to surge by 10.4% with cloud-na-
tive development taking centre 
stage as businesses migrate opera-
tions to the cloud. The research & 
advisory firm estimates that 
spending on technology (software, 
services, communications equip-
ment, tech outsourcing and hard-
ware maintenance, and computer 
equipment) in Asia Pacific will 

grow by 6.5% in US dollar terms in 
2025.

It says the highest tech spending 
growth in the Asia Pacific region 
in 2025 will be in India (11%), fol-
lowed by Vietnam (10%), and the 
Philippines (9.4%).

In India, the technology sector 
has entered 2025 on a wave of  mo-
mentum, fuelled by strong enter-

prise investment, the govern-
ment’s push for digitalisation, and 
a surge in venture capital, it 
stated.

“India’s technology landscape is 
entering an unprecedented phase 
of  growth and innovation,” said 
Ashutosh Sharma, vice-president 
and research director at Forrester. 
“The rapid adoption of  emerging 

technologies like generative AI 
will not only enhance productivity 
but also position India as a global 
leader in AI and tech talent,” Shar-
ma said. However, navigating 
workforce upskilling, regulatory 
frameworks, and potential tariff  
implications will be critical to har-
nessing AI-driven opportunities, 
he added. 

ADOPTION OF AI & CLOUD TO CONTINUE AT RAPID PACE

TECHNOLOGY BUZZ

BIAL, KPMG partner to  
develop Gen AI Platform  
Bangalore International Airport Limited (BIAL)has 
partnered with KPMG in India to harness Generative AI 
(GenAI). This tie-up aims to redefine airport operations, 
enhance efficiency, and establish new global benchmarks 
in aviation by leveraging pioneering GenAI models within a 
flexible and adaptable architecture, the BIAL said. Also, the 
partnership aims to deliver a cutting-edge GenAI platform, 
specifically tailored to BIAL’s operational ecosystem. This 
platform will offer transformative capabilities that are 
expected to redefine airport operations while significantly 
enhancing customer experience. 


